
SURVIVAL GUIDE
These days, developing a new marketing strategy is a lot 
like surviving in the wild.  

Knowing the terrain, understanding the environment and 
being aware of hungry competition are just a few ways we 
keep from being at the mercy of Mother Nature.  

Another necessity is choosing the right tools.  
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CHAPTER 2 // STRATEGIC 
PLAN

Digital marketing spend 
is forecasted to increase to 35% of 
total budgets by 2016.
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CHAPTER 3 // BRANDING

80% of consumers said “authenticity 
of content” is the most influential factor 
in their decision to become a follower 
of a brand.
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$75.2 billion
IN TV AD REVENUE IS 
EXPECTED IN 2016

CHAPTER 4 //  MEDIA

According to PwC, the U.S. TV 
ad revenues will grow from 71.1 
billion U.S. dollars in 2015 to 81 
billion in 2019.

10-12 45%

<10 39

● An effective focus group 
contains 10-12 people 

● 45% of people are 
willing to spend 5 
minutes, at most, on 
your feedback survey. 

● Less than 10 percent of 
B2B marketers are truly 
successful with content 
marketing 

● In 2013 North America 
generated a market 
research revenue of 39 
percent

THE STATS

Spinning fiction around the campfire is 
easy — anyone with a gift for gab can 
entertain a crowd.  

But when the survival of your business 
depends on the story you craft, you may 
want to call in the professionals.  

The objectivity, targeting, language 
nuances, media expertise and the unique 
hook they develop for you, can make the 
difference in grabbing the flag at the 
summit, or bogging down in the swamp. 

Want to learn more or get 
more details? Great! Get 

to full guide.

VISIT OUR WEBSITE
ELLISHARPER.COM
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http://www.sagepub.com/sites/default/files/upm-binaries/24056_Chapter4.pdf; https://www.surveymonkey.com/blog/2014/03/31/5-best-ways-to-get-survey-
data/; https://www.bopdesign.com/bop-blog/2015/10/15-crazy-branding-stats/; http://www.statista.com/statistics/259974/tv-advertising-revenue-in-the-us/; 
http://www.statista.com/topics/1293/market-research/; http://contentmarketinginstitute.com/2013/10/8-shocking-content-marketing-research-facts/ 
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